Best Practice: Identification of OoSC through Household Survey and enrolment
through Yearly Enrolment Drive, ‘Vidyalaya Chalo Abhiyan’ Programme

The Samagra Sikhsha Abhiyan aims at attaining the goal of universal enrolment of
children in the age group of 6-16 years in schools and retaining them in the schooling
system until completion of their Secondary Education with assured equitable
qguality. Every year, alot of activities are undertaken in the State so that no child in
the above mentioned age group is left outside the schooling system. These activities
start with conducting a large -scale Household Survey by door to door visit to
identify the children, who are, due to some unavoidable exigent circumstance, still
outside the umbrella of education — either by way of not being enrolled in schools at
all or by way of dropping out of the schooling system after being enrolled. After the
said identification process, a list of all such children (by name, habitation etc) is
prepared for the entire state. To verify the correctness of this list, a sample checking
at random basis is carried out covering about 20%- 25% of the whole. After this list
is revised and corrected as required, it is shared with the functionaries of Samagraat
various levels. After this, massive efforts are taken up to meet the challenge of
bringing these out of school children under the canopy of education.

In order to materialize this, a special enrollment drive programme by the name of
“Vidyalaya Cholo Abhiyan” is carried out throughout the state. With this prime
objective in perspective, the State Implementing Society of Samagra Shiksha
Abhiyan, Tripura has been organizing the innovative yearly special enrolment drive
programme - ‘Vidyalaya Chalo Abhiyan ' across the state with active and
enthusiastic participation of all SSA functionaries, academicians, educational
administrators, public representatives, members of the 3- Tier Panchayati Raj




Institutio ns / Local Urban Bodies, School Management Committees etc in the
beginning of the academic year i.e during 1t week of April . In course of organizing
this programme, concerted efforts are made to enroll all out-of-school children
(dropped out & never enr olled) identified in Household Survey, the children left

out in the Household survey and those children attaining the school -going age in
the post-survey period.

During this important programme all Blocks, Municipal Corporation, Municipal
Councils and Nagar Panchayats are adopted by officers and functionaries of
Samagra Entire School Education Department remains exclusively concentrated to
successful organising of Vidyalaya Cholo Abhiyan for the purpose of enrolment of
all identified out -of-school children as we Il for creating awareness on increasing
regular attendance of students in school, Hygiene and sanitation i.e to keep
School premises, class rooms, offices and toilets cleaned regularly, importance of
proper Hand wash and also to launch complain or to give feedback (if any) in the
Toll free number of MDM Grievance Redressal Cell.

In order to stimulate the awareness campaign, General appeal by the Honb’le
Minister, School Education Department, Tripura is publicized in various local
newspapers. Well — decorated vehicles roam the State with appeal to people for
ensuring enrolment of children in schools and also to increase regular attendance of
students in schools and to get involved in the Swach Vidyala Programme. Leaflets
are distributed among people, Posters in Bengali and local languages are displayed
throughout the state.




Due to the successful implementation of these initiatives, the mountainous number

of identified Out -of-School Children (OoSC), i.e., 93971 in the year 20002 has come
down to 1354 as identified through House-Hold -Survey conducted in 2018.
Subsequently, during the special enrolment drive programme Vidalaya Cholo

Abhiyan 2019 a total of 807 out-of-school children could be enrolled in school. Most
of the remaining 547 children are profoundly disabled who are not practically able to

attend regular school.

DESIGN OF THE BANNERS AND POSTERS USED DURING CAMPAIGN




